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Professional Development

Bring Product Differentiation to Life with Creativity!
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You can now access CEE’s professional development webinars directly on EconEdLink.org! To receive 
these new professional development benefits, become an EconEdLink member. As a member, you 
will now be able to: 

• Automatically receive a professional development certificate via e-mail within 24 hours after 
viewing any webinar for a minimum of 45 minutes

• Register for upcoming webinars with a simple one-click process 

• Easily download presentations, lesson plan materials and activities for each webinar 

• Search and view all webinars at your convenience 

• Save webinars to your EconEdLink dashboard for easy access to the event

Access our new Professional Development page here

EconEdLink Membership

https://econedlink.org/membership/
https://econedlink.org/professional-development/professional-development-upcoming/?view-by=dayGridMonth&currentStart=2020-Mar-1&activeStart=2020-Mar-1&activeEnd=2020-Apr-11
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Professional Development Opportunities

To earn professional development credit for CEE webinars found on EconEdLink, you must:

• Watch a minimum of 45-minutes and you will automatically receive a professional development certificate 
via e-mail within 24 hours. 

• Attendees can learn how much credit they will earn per workshop. 

Accessing resources: 

• You can now easily download presentations, lesson plan materials, and activities for each webinar from 
EconEdLink.org/professional-development/

Local resources: 

• Insert your local professional development opportunities (if applicable)

http://www.econedlink.org/professional-development


About Me
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Susanna McConnell

AP Microeconomics Teacher, Director of the Teacher Innovation Academy

Susanna Pierce McConnell is a curriculum consultant, Master teacher for the Council of Economics Education and the 
Foundation for Economic Education, and an AP Economics at Westlake High School. She strives to make teaching and 
learning meaningful for teachers and students. In her past 15 years in education, she has taught social studies in the 
US and abroad, participated in Harvard’s Globalizing the Classroom Fellowship, and has traveled with US teachers to 
schools in Japan and South Africa on two remarkable Study Tours. Susanna founded the Teacher Innovation Academy 
on her high school campus where she has facilitated PD the past 5 years for 30 educators who strive to share best 
practices through innovation. She now serves as the Director of the Teacher Innovation Academy at Eanes ISD. 
Susanna earned degrees in Spanish and International Economics and her Master of Arts in Teaching from Trinity 
University in San Antonio. Her greatest joys are finding the many connections of economics to the real world, 
traveling, speaking Spanish, and spending time with her family.
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Agenda
• Participant Insights
• Background: Product Differentiation
• Product Differentiation Media + Tasks

○ Shoes
○ Home
○ Restaurants

• Reflect
• Questions
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Objectives
• Participants will:

○ discover digital media that can facilitate student learning 
about product differentiation

○ learn social emotional strategies to connect the content to 
students’ lives

○ learn relevant tasks to use with tools in their classrooms.
○ reflect on the implementation into their own classroom.
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National Standards

• Standard 7: A market exists when buyers and sellers interact. This interaction 
determines market prices and thereby allocates scarce goods and services.

• Standard 9: Competition among sellers usually lowers costs and prices, and 
encourages producers to produce what consumers are willing and able to 
buy. Competition among buyers increases prices and allocates goods and 
services to those people who are willing and able to pay the most for them.

 



Let’s Connect:
SEL

If you could only take 1 pair of 
shoes on your next vacation, 
which would you take and why?

 Add your 
response in the 
Chat box!
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Background: Product Differentiation

● Monopolistic Competition
○ Relatively large number of firms
○ Ease of entry and exit
○ Advertising
○ Differentiation

● Example Industries: Shoes and Restaurants



Media Connection

Statistica: Air Jordan

https://www.statista.com/chart/13470/athletic-footwear-sales/
https://www.statista.com/chart/29726/most-expensive-sneakers-sold-at-auctions/


Classroom Check In

Look around and see if you can 
find anyone in the class wearing 
the same shoes as you.

What type of shoes are 
you wearing right now? Add your response in 

the chat box.



Product Differentiation

• ways that companies make their product unique
•  What feature do your shoes offer?

• function, style, comfort, price
• objective: to give more market power

Background Product Differentiation



How does this song show 
what this company’s 
advertising and product 
differentiation do to 
consumers? How might this 
company create market 
power?

Music Media about Product Differentiation

http://www.youtube.com/watch?v=zbCEp_XZUW0


Task #1: Group Designing Challenge
Product Differentiation: Design and Advertise a Shoe

https://www.econedlink.org/resources/product-differentiation-design-and-advertise-a-shoe/


First Iteration
Zane's Rap (2011)

Time Required: 2 class periods

https://vimeo.com/37565324


1. Explain the characteristics of 
monopolistically competitive firms.

2. Identify examples of product 
differentiation.

3. Introduce the task.
4. Assign roles.
5. Groups “design” their shoes and 

advertisement.
a. computers and dry erase boards

6. Groups Present.

Overview



Example Products



Example Products



Task #2: Group Building Challenge
Product Differentiation: Build and Advertise a Home



Classroom Check In

If you could build a dream 
home anywhere, where would 
it be, and what would it 
include?

Add your response in 
the chat box.



1. Prepare bags of supplies.
a. toothpicks, straws, gum drops, 

flags, OR magnatiles (less time)
2. Introduce the task.
3. Distribute supplies in ziplock bags.
4. Groups “build” their homes using 

supplies provided.

Overview



Building in Action! 
Toothpicks + GumDrops



Building in Action! Magnatiles



Example Products 



Example Products 



Example Products 



Example Products 



Task #3: Group Billboard Challenge (Digital/Remote)
Product Differentiation: Advertise a Restaurant



Classroom Check In

What’s your favorite 
restaurant?

What’s your favorite 
restaurant? Add your response in 

the chat box.



Media Connection: Ad Spending

http://www.youtube.com/watch?v=R_qiOuaop8o
https://www.businessinsider.com/super-bowl-ad-price-cost-2017-2


Media Connection: Ads

1. What is something 
significant you heard?

2. What is something 
interesting you 
heard?

3. What is something 
troubling you heard?

What’s a targeted ad 
you’ve seen on social 
media?

http://www.youtube.com/watch?v=HFyaW50GFOs


1. Make a shared slideshow for groups 
to add a digital billboard into.

2. Divide Groups.
3. Give time to create and brainstorm.
4. Advertise.

Overview



Example Products 



Example Products 



Reflect

What’s something you can use in your 
classroom?

 Add your 
response in the 
Chat box!

SEL Media Task

What shoes 
would you 

take?

Stats from 
Shoes

#1: Shoe Ad

What’s your 
dream home?

Music Video #2: Build and 
Ad a Home

What’s your 
favorite 

restaurant?

Super bowl 
Commercial

#3: Restaurant 
Digital 
Advertisement

What’s an ad 
you’ve seen 

lately on social 
media?

Targeted Ads



Reflection
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Q & A
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References

• Footwear Sales
• Wings: Music Video
• Footwear Statistics
• Business Insider: Superbowl Commerical Costs
• Vox: How Ads Follow You
• Statistica: Air Jordan
• Econ EdLink: Design a Shoe

https://www.statista.com/chart/13470/athletic-footwear-sales/
https://www.youtube.com/watch?v=51tSQ10PedE
https://www.statista.com/outlook/cmo/footwear/united-states
https://www.businessinsider.com/super-bowl-ad-price-cost-2017-2
https://www.youtube.com/watch?v=HFyaW50GFOs
https://www.statista.com/chart/29726/most-expensive-sneakers-sold-at-auctions/
https://www.econedlink.org/resources/product-differentiation-design-and-advertise-a-shoe/


Invest In Girls
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NEC 
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NPFC



Advocacy 
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CEE Affiliates

https://www.councilforeconed.org/resources/local-affiliates/

Include your local affiliate page

https://www.councilforeconed.org/resources/local-affiliates/


Thank You to Our 
Sponsors!

 

43



Susanna.Pierce.McConnell@gmail.com
Thank You


