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Today’s Objectives & Agenda

Understand research-based reasons to integrate entrepreneurship
education across grades and core academic subjects as well as economics
and personal finance.

Review basic entrepreneurship concepts, skills, and mindsets, including
design thinking and lean canvas.

Practice thinking like an entrepreneur.

Identify age-appropriate, classroom-ready, grades 6-12 entrepreneurship
resources.




Voluntary National Content Standards
In Economics

manual linked here

STANDARD 14: ENTREPRENEURSHIP
Entrepreneurs take on the calculated risk of starting new businesses, either by
embarking on new ventures similar to existing ones or by introducing new

innovations. Entrepreneurial innovation is an important source of economic
growth.

GRADE 8 BENCHMARKS GRADE 12 BENCHMARKS
costs vs. benefits (incentives vs. disincentives) = job opportunities
organize resources to produce goods/services = tax, regulatory, education, and research
profit and loss support policies

productivity and efficiency gains from
innovative practices
long-term economic growth

(cee


https://www.econedlink.org/resources/voluntary-national-content-standards-in-economics/

Top 10 Reasons
to Integrate Entrepreneurship Education
& Certification Across

High School CTE Career Pathways
& Adult Education Programs

PPT with references linked here



https://docs.google.com/presentation/d/1jfX1BQpW_xEC6QLGsv15WJIUK3sBh0Xb/edit?usp=sharing&ouid=104561193330345590318&rtpof=true&sd=true

REASON #9

Entrepreneurship Education & Certification

Increased Student Interest

Nearly 50% of today’s young people say they intend to start their own business
someday.

40% of Americans have a side hustle in 2022 due in part to technology changes.
Using entrepreneurship as a real-world instructional context optimizes student

engagement and motivation by unleashing student potential to pursue their own unique
interests, hobbies, and passions.
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REASON #6

Entrepreneurship Education & Certification

Entrepreneurial Mindset = School, Career & Life Success

Entrepreneurial mindset growth correlates to post-secondary success in
school, business, careers in other fields, and life.

Entrepreneurship education data collected over the past decade consistently shows higher rates of
college enrollment, higher earnings, and job satisfaction when compared to peers from low-income
communities and when compared to the general U.S. workforce.

CREATE A LIFE S0 GOOD
YOU DON'T NEED A VACATION
TO ESCAPE FROM IT




REASON #2

Entrepreneurship Education & Certification

Excellent Teaching Practices

Highly adaptable and multidisciplinary, entrepreneurship mindsets, concepts, and skills
seamlessly integrate across core academic subjects and CTE career pathways
while simultaneously developing workforce readiness skills needed in today’s job market

MULTIDISCIPLINARY 21 CENTURY WORKFORCE
REAL-WORLD CONTEXT INFORMED INSTRUCTIONAL PRACTICES
math, English, social studies, science, LIFE DECISIONS performance-based
current events, digital literacy, etc. consumers, entrepreneurs, employees, competency-based
citizens, voters, family, etc. project-based

inquiry-based

contextualized o —
personalized @EE



Entrepreneurship =
Personal Finance + Economics

Entrepreneurship
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K-5 Economics & Personal Finance

goods
services
producers
consumers
choices

[scarcity]
save money
future purchases

Secondary Grades

economic influences, economic development, economic transition, economic impact,
economy, global economy, economic events, economic interactions, economic
relationships, economic factors, economic changes, economic transformation, economic
opportunities

CEE



6-12 Economics & Personal Finance

consumers, businesses, and government decision makers
scarcity of resources
trade-offs
opportunity cost
factors of production

PERSONAL FINANCE
contracts
comparison shopping
advertising
consumer rights
renting
spending
banking
credit
loans
insurance
income
taxes
income statement
balance sheet
cash flow
investing




Circular Flow of Economic Activity

Simplified macroeconomic model of the basic economic
relationships in a market economy.

Economic Way of Thinking Principle #3: People respond to incentives.

Video
Circular Flow - The Economic Lowdown Video Series, Episode 6 (8:32)


https://www.stlouisfed.org/education/economic-lowdown-video-series/episode-6-circular-flow

Circular Flow of Economic Activity in
a Market Economy

Market 1
Market for
Resources

Public Goods . Public Goods
and Services and Services K H H lll II I I
y s

Decision-Maker 2

Decision-Maker 1

Businesses Households

Entrepreneurship Savings e Savings Personal Finance

and Loans - and Loans

NECEHE ——rp— QUUEGERS

Market 2
Market for Goods
and Services



Economic Essential Skills

A.K.A. Economic Reasoning Skills

Virginia Social Studies - Standards of Learning

The student will demonstrate skills for historical thinking, geographical analysis,
economic decision making, and responsible citizenship by

using a decision-making model to make informed decisions

using a decision-making model to identify costs and benefits of a specific
choice made

using a decision-making model to analyze the costs and benefits of a
specific choice, considering incentives and possible consequences

@EE



Who is an entrepreneur?

FOR

Someone who....

solves problems by taking a risk to make a profit
and make a change that creates value for society.

SCHOOL OF LIFE: How to Be an Entrepreneur (3:05)

https://www.youtube.com/watch?v=I]jILQu2xM8

(ceE


https://www.youtube.com/watch?v=lJjILQu2xM8

Who is an entrepreneur?

Vision
Engaging in Innovations
Dealing with Opportunities

Dealing with Risk ENTREPRENEUR

Dealing with Resources
Decision-Making
Problem Solving

Dealing with Growth

(cee
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Types of Entrepreneurship

You, Inc.
Profit

a Nonprofit
W,@ Community Service
R B Social (Passion Project)
j Environmental

Intrapreneurship
Individual or Class Business

| B

Simple & Low Start-Up Costs Business Ideas

Craft fair vendor Raking leaves Bracelets
Baked goods Dog walking Garden vegetables

Scented candles Recycling service Snack cart

Bath soaps/salts Snow/Leaf removal Pulling weeds

A Guide to 50 Creative Business Ideas for Kids - Kidpreneurs

f",‘.‘_.
50 Business Ideas for Kid Entrepreneurs (signupgenius.com) "’C(CEE
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https://www.signupgenius.com/business/kid-entrepreneur-ideas.cfm#:~:text=50%20Business%20Ideas%20for%20Kid%20Entrepreneurs%201%20Items,children%20to%20and%20from%20camps%20and%20activities%20
https://kidpreneurs.org/a-guide-to-50-creative-business-ideas-for-kids/

Tool #1: Cost-Benefit Analysis

CHOICE: To open a class business

1=not at all important 3=average importance 5=very important

COSTS BENEFITS

(disadvantages/given up) (advantages/gained)

Totals Totals

DECISION:

OPPORTUNITY COST:




Resourcefulness
(aka, Bootstrapping)

Some entrepreneurs use what they already have to launch themselves into business
without securing external funding.

Classroom Business Ideas?

Scissors Bucket

7\
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Ribbon
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Sneakers Face Paint Sponge




Tool #2: PACED Decision Making Model

1. Question/Problem: What class business should we open?

Low Fun/

Totals

Needed
Cost Yummy

4. Evaluate the Alternatives

Cookies
3 = alternative meets criteria
Car Wash very ngl o
2 = alternative meets criteria
satisfactorily
Soans 1 = alternative does not meet

criteria satisfactorily

5. Decision (highest scoring alternative):

Opportunity Cost (second highest scoring alternative):



Mo’s Bows
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Shark Tank Pitch: Mo's Bows (1:40)
Shark Tank Update: Mo's Bows
Short Documentary: Mo's Bows

NBA Deal: Mo's Bows

(CEE


https://www.youtube.com/watch?v=7elivBOu31c
https://www.youtube.com/watch?v=bMCEzAmSPg8
https://www.youtube.com/watch?v=RqM3P0Ap4iM
https://www.youtube.com/watch?v=F45wjl2N8nY

Thinking Like an Entrepreneur
AKA, Entrepreneurial Mindset

Startup Culture in the Classroom & Workplace & Life

initiative
self-reliance

opportunity recognition
opportunity seeking
opportunity analysis

comfort with risk
calculated risk-taking

future orientation agency

critical thinking optimism idea generation
problem solving communication pitching

creativity collaboration public speaking

curiosity teamwork etc.

courage empathy

persistence intrinsic motivation
grit growth mindset

embracing failure

innovation
adaptability

resourcefulness
flexibility
resiliency

REASON #8

Intra/Entrepreneurial Mindset
= Employer Skills Gap




Thinking Like an Entrepreneur
AKA, Entrepreneurial Mindset

venturelab

Entreprencurial Leaming

Entrepreneurial Mindsets

B
A

Always ask "why?" and

Dare to step out of your

Recognize your potential
comfort zone to accomplish

to learn and accomplish

“what if..." to seek new
and creative ways of learn-  anything you work hard to great things
ing and doing. achieve
BRAC,
F@%
":ﬂlu(”

Learn to work through
and act on circumstances creative solutions to the Cifficult momants, and view
where you can innovate or problems around you failure as an opportunity to
solve a problem grow and learn something
new

Actively observe, identify, Proactively develop

PA,
ST

7%

74

Develop quick and clever
ways to overcome challenges

Think about other people’s
needs and feelings keeping

(D

Learn to work through
failure to create solutions
for the problems you are
passionate about

Be confident and hopeful
in your ability to innovate
and your potential for
making an impact

=)
=z

Make smart changes when
challenges arise without

Entrepreneurial Skills

1. CREATIVITY
Being creative means being
bold and imaginative and not
limiting your thinking to what's
already done

5. OPPORTUNITY ANALYSIS
Entrepreneurs look for different patterns
and trends to see if an idea will be success-
ful and if it's the right time to get started

8. PROTOTYPING
Entrepreneurs create proto-
types-—-simple models to explain
their idea, get feedback, and learn
how their product can be improved

2. TEAMWORK
It's rare for someone to
accomplish things alone.
Seek out teams with diverse
perspectives, skills, and talents

6. MARKET RESEARCH
It's important to gather information
about your potential users so you can
turn your ideas into something they
will want

9. BUSINESS MODEL
Business models help answer
questions like: What will it cost to
make your product? What should
you change?

venturelab.org

3. PUBLIC SPEAKING 4. IDEA GENERATION

Recognize your potential to
learn and accomplish anything
you work hard to achieve

The key to innovation is to let

your mind spread its wings and
fly. The more ideas the better,
wild and silly ideas welcome!

7.DESIGN THINKING

To develop effective solutions,

entrepreneurs need to put the
user first and seek out feedback in
order to design with uses in mind

10. PITCHING
Rallying people around your idea
is critical! Effective “pitches” to
potential users and investors are
clear, short, and persuasive




Thinking Like an Entrepreneur
AKA, Entrepreneurial Mindset

1) What is a problem, frustration, or source of unhappiness?
2) How is the problem currently being solved?

3) What is a better solution to the problem?

These are entrepreneurial ways of thinking, which are also life skills!




Thinking Like an Entrepreneur
AKA, Entrepreneurial Mindset

Problems/Gaps = Opportunities
Creating Workplace and Marketplace Value

Intrapreneurship (workplace) Entrepreneurship (marketplace)

IDEATION PERFORMANCE TASK

1) What is the problem, frustration, or unmet need? opportunity recognition
Employees are stressed out at the end of the day.
Customers need safe and efficient transportation.

2) How is the problem currently being solved? current practices/products
Some employees stay home for mental health days.
Customers pay taxi drivers with long wait times and unfriendly service.

3) What is a better solution to the problem? better practices/products
Offer mindfulness, massages, or exercise classes.
Uber provides cheaper transportation and feedback system to rate drivers.




Thinking Like an Entrepreneur
AKA, Entrepreneurial Mindset

Inquiry-based Learning Across Grades & Subjects & Life!

Social Science

Studies

1) What is the How to How to
problem, increase reduce
frustration, or voter water
unmet need? turnout? pollution?

How to
better solve
a main
character’s
dilemma?

How to
prevent
bullying?

After

School

How to
make better
grades?

CTE

How to
improve
workplace
and
marketplace

"

2) How is the
problem currently
being solved?

3) What is a better
solution to the
problem?




Multidisciplinary & Life Connections

Entrepreneurship Multidisciplinary

Opportunity Recognition Run for SGA office to gain leadership

skills
Problem Solving How to get homework done after school
Lean Canvas Deciding what middle/high school
Graphic Organizer electives to take
Marketing Plan Project positive character qualities
& Branding
Famous Entrepreneurs Motivation and initiative in school
& Inventions
Elevator Pitch Convince classmates on a topic for group
project
Pivot Get a new circle of friends



Multidisciplinary & Life Connections

Entrepreneurship Multidisciplinary

Opportunity Recognition

Problem Solving

Lean Canvas Graphic
Organizer

Marketing Plan

Famous Entrepreneurs
& Inventions

Elevator Pitch

Pivot

Science

-ldentifying recycling opportunities

Social Studies

-Solving social issue of racism

Language Arts
-Literature extension
Math

-Pricing, revenue, and expenses

English

-Persuasive writing to promote class

business to other grades

Social Studies
-Industrial Revolution

Science

-Argument for climate change

English

-Decision made by main character



Design Thinking

Empathize




What are your

students needs
.f7 Who are your and preferences?  Connect
students? topics to real
What matters DEFIN"IUN life things
Observe, to them? students
Interact, / Get Feedback, 1\ “ya|ye,
and Ask EMPATHY Reflect, and Design
Questions. Teaching Accordingly.
Be in the
Same Space. Learning Leads
Build to Ideas.
Relationships. What can you do
" to learn? Write down
' What lessons can new ideas
‘) you design that IDEATmN that come
. implement the __/ Collaborate.  as aresult.
ideas that worked? Brainstorm ideas
ith other
Step out of bl
your comfort TESTING educators (PLN).

zone and allow  cgjject feedback
yourself to fail. g, engagement

What activities can you @

and learning. design to develop the

Enhance and new ideas?
Improve. Ask students

PRUTUTYP'NG for feedback.

_ Reflect and
Take risks. Trynew  design more

ways of teaching. lessons.



Design Thinking

& Elementary Grades Curricula

Summary

Design Thinking: A Problem Solving Framework — YouTube (5:00)



https://www.youtube.com/watch?v=kfBa2AdjRB4&t=7s

Design Thinking

& Secondary Grades Curricula

Creating a Sport for

Elementary Grades

Design Thinking: Prioritizing Process Skills - YouTube (5:15)



https://www.youtube.com/watch?v=l7-MVYjZYOE&t=163s

Design Thinking

& Secondary Grades Curricula

Create Something Amazing with Design Thinking (3:22)

Bike Seats

(cEE


https://www.youtube.com/watch?v=NTmXw40wmjU

Design Thinking

& Secondary Real-World/Classroom Examples

(@=:



Lean Canvas

o

PROBLEM

List your customer’s top 3
problems

]
KEY METRICS

List the key numbers that
toll you how your business
is doing

EXISTING
ALTERNATIVES

List how these problems
are solved todoy

&

COST STRUCTURE

List your fixed ond variable costs

H

UNIQUE VALUE
PROPOSITION
Single, clear, compelling
messoge thot turns on

unaware visitor into an
interested prospect

HIGH-LEVEL
CONCEPT

Ust your X for ¥ anclogy
0.g. YouTube = Flickr for
videos)

$

‘\
UNFAIR
ADVANTAG

Something that can not
be easily copied or
bought

xx
(2}

CHANNELS

List your poth to
customers

REVENUE STREAMS

List your sources of revenue

®

-
CUSTOMER
SEGMENTS

List your torget customers
and users

EARLY ADOPTERS

List the charocteristics of
your ideal customers




Lean Canvas

& Real-world Examples

oo Qo QY pmene Q ome,, N ssme
Lean il =z ;
Canvas = = E |z ‘ -
for Uber = ]
BackintheTimeof S | " 1 - Joe's Lean Canvas

i

its Foundation v [
A
Vegan Restaurant in Pasla
Problem Sotution Uniges Value Untar Advantage | Costomer
Proposition > Segrent
There are ne Good quity Vegen | The best and onty veied
Vg restawats | food Vegan kmch nd s Vogan Vogarn who work
- Pasds Y] or bve in Pasta
oot ant nesw restarent b . A
Panla officen Pats . Py
COST STRUCTURE Vegans who work restasmt yoars od
" Paska have to Fant service drng Ragar viitor n
Pt ained l. gl bring ther own ok hors Pasta
o r Wncoms 50 V€ | year
s Metrics Chaenets
Naver of rrturnng Ostdoor ade searby
Thats it! Remember that your lean can| cwntomers. Vegaus oorums 1O
Guaty sccee on Word of Mosth
Food
Teve
Conts  Cunsomer scqusition cost: D€ Vavenoe
1€ advertiong per customer Ufe-time viks of ore customer: 360€
I docont per customer RE por bnch
30 tmes

CHANNELX: Lean Canvas Example - Vegan Restaurant (video)

https://www.youtube.com/watch?v=2nW9lg-fenY



https://www.youtube.com/watch?v=2nW9lg-fenY

Lean Canvas Graphic Organizer

To practice entrepreneurship concepts, skills, and mindset, apply and revise this abbreviated Lean Canvas as a graphic organizer that also serves as a quick
idea validation tool for a lean start-up business and a quick feedback loop for customer (peer) input.

. b
BUSINESS NAME BUSINESS OWNER(S) BUSINESS MISSION
Whatis a u_ﬁque name that helps customers know what Who ace the owner(s) of your business? What is the overall purpose of your business?
- ——— ) Provide homemade and delicious treats
d Secondary Sweets Ms. Ayers’ 2™ Period as vending machine alternatives
J

(PROBLEM

What is the problem or “pain point” that needs solving?

After school snacks and sporting events rely on vending
machine snacks that are highly processed

\

~

J

s

SOLUTION

What is a better way of solving the problem?

Use Family & Consumer Sciences’ kitchen to bake cookies
from scratch

\.

(

PRODUCT DESCRIPTION

What are the product features (physical description) and benefits (how customers are
satisfied)?

Chocolate cookies that are soft and made with wholesome
ingredients

.

~N

_J

s

CUSTOMER DESCRIPTION

What are the ages, location, gender, preferences, hobbies, etc. of your customers?

High school students and their parents

.

J

rCOMPETITIVE ADVANTAGE

How are your products better than your competitors?

Cookies are made fresh without preservatives

.

N

r

REVENUE & EXPENSES
What does it cost you to make your product? What is the price? What is your profit?
Flour $2.00
Eggs $5.00 $1.00/cookie X 72 cookies = $72
Butter  $3.00
Milk $4.00 $72 - $19 = $53 profit
Chips  $5.00
$19.00 (72 cookies)

.




Lean Canvas for Elementary Students
& Children’s Literature

hLEMENTARY Students - Lean Canvas Graphic Organizer

Apply and revise this abbreviated Lean Canvas to assess and enrich children’s literature books featuring entrepreneurship concepts and skills.
This graphic organizer also serves as a quick idea validation tool for a lean start-up business and a quick feedback loop for customer (peer) input.

i N
BUSINESS NAME BUSINESS OWNER(S) BUSINESS MISSION
What is a unique name that helps customers know what Who 353 the owner(s) of your business? What is the overall purpose of your business?
you are selling? 2
Sturdy Pet Home Designs Cheryl Ayers & Bella Ayers To offer customized, luxury pet homes
@ that are weather/wolf resistant
fPROBLEM \ SOLUTION
What is the problem or “pain point” that needs soiving? What is 2 better way of sohving the problem?
Sand, straw, and plastic pet homes can get too cold in the winter and Pet homes made of brick better help regulate the home's
too hot in the summer and do not keep rain and predators out. p gardless of the ther and keep pet safer.

\_ 8 J

(PRODUCT DESCRIPTION \ (CUSTOMER DESCRIPTION \
What are the product features (physical description) and benefits (how customers are Wh ag f S
satisfied)?
Pet lovers
Features: red brick, square formation Families with small children
Benefits: customized to pet’s size for added comfort and security Dog walkers
Males and females

\. e J
£ N G )

COMPETITIVE ADVANTAGE EXPENSES, PRICE & PROFIT

How are your products better than your competitors? What does it cost you to make your product? What is the price? What is your profit?
Competi like Wal and PetS sell plastic pet homes that Expenses Price Profit
are not durable, weather resistant, and safe. $20 (8.20/brick) 100 bricks 345 $20

385 Spackle 1 container
$25
\_ AN J




Google Drive Folder
50+ Instructional Goodies

PPTs - elementary and secondary
Resources lists — elementary and secondary
Classroom-ready lessons, handouts, bibliographies

Click here

(ceE


https://drive.google.com/drive/folders/16HQsOJdqcL6-PQLJ8aYxh9FWZ1fCUisa?usp=sharing

Secondary Entrepreneurship

Making the Case

y Teach (article)
itpefwww antrepreneus comyarticle/245038

TED TALK: Why Schools Should Teach Entrepreneurship (videa)
iy schools should teach 153015

Guide ive Busis ids (article)

Children’s Literature

KANSAS FED: Let Them Play (grades K-4

This lesson is centered around a children’s story called Let Them Pisy by Margot Theis Raven. The baok is based on real-if

events of an all-black Little League baseball tearm in Charleston, South Caroina in 1955. The story includes thermes of racial

prejudice and sagregation, with the main characters experiencing these issues as they endeavor to compete with ther peers.

Topically,the lessan spans across disciplines incuding economics, sorial studies, math and reading. It can aiso supplement

astruction related to. Basebal, the Negra and the sport of baseball in general.
Them Piay Lesson FINALod!

STLOUIS FED: lsabel's Car Wash (grades 4.6 lesson)
Students are introduced to the roles of entreprensur and investor in the context of starting 3 business through the baok, Isabel
Car Wash. After discussing the story, students are divided into entrepreneur and investor groups for a business start-up

simulation. I this simulation, each entrepreneur group uses 3 business pian and pitch to sell their idea to the investor groups

KANSAS FED: Time for Cranberries (grades 3-5 lesson)
in this lesson, students will craft and perfect a definition of “entrepreneur” and make a lst of

Resources List

KANSAS FED: Entrepreneurs and Inventions (grades 3.5 lesson)
lear about child inventors and then creste thair awn invention to improve their everyday ves. They are introduced to

Students will then resd Teme for Cranberries, which tell 3 story of a modern.
Saxlenks creata ey mtnsion with book's raln characier ceary damotstiatiog thess snirepraneusia s

KANSAS FED: Sweet Potato Pie (grades 3-5 lesson)
This lesson highlights the rescurces needed for a by nd what cansider g 3 business
Students learn about division of isbor and identify risks and rews \q 3 business.

Design Thinking

EDUTOPIA: Design Thinking: A Seoblem Saiing Framework (videc)
to empathize with othe: ‘while sobving real-warld prablems.

’ME1 mwmnuu(m,!mw KiBa2ARB4

'DAVID LEE EDTECH: Improving School Experiences with Design Thinking (videa)

P P o nd price for their invention. Each student illustrates an invention page for a
dlassroam book.
e

KANSAS FED: Mind Your Own Business (grades 3.5 lesson)
in this lessan and role play, students are nd the imp ofab N
new business.

NG FLASH CARDS: Quizlet

NG QUIZ: Kahoot!

reate.kahy

his video showcases three projects ducing this year's Design Thinking b, Esch group of students used the
mathod t help imprave a school experence or el a eacher i need. They performed smpatiy work and eiicited feedback to
praduce a salution to thei design challenge.

hitps/fwin youtube comjwatch?v=YStumflc-Wa

EDUTOPIA:
Makerspaces uild student’ cagritive alilies whis d
https:/fwww youtube comjwatch?v=oQuebLmifok

SARAM MOYLE: Create Something Amazing with Design Thinking (video)
https/j/waw youtube compwatch?v=NTmXwiOwmiy

nn TALK: Design Thinking: Salving Life’s Problems by Suresh Jayakag (video)
ube. tch?v=UQYoWwH

Curricula, Interactives & Lessons

VENTURE LAB: Entrepreneurship Education for Kids (curriculum)

Each investor group decides on a business to invest in with the money afotted them, and negotiates a profit pe: the
entrepreneus.

pdf
ST LOUIS FED: Uncle Jed's Barbershop (grades 3-5 lesson)
Students listen to the book Uncle Jed's Barbershop, abaut an who, saves
encugh maney ta buy his own barbershop. Fram the story, students learn about saving, savings goals, and

ing Entrepreneur Profiles and Business Plans for Kids (curriculum)
cds com

FEDERAL RESERVE BANK OF KANSAS CITY: Entrepreneurship Lessons (PK-2, 3-5, 6-8, 8:12)

seqregation. The students particpste in a card game to further investigate what it takes to reach a savings goal.
ia=

STUOURS B 0 i W A i WA S g Bty G 34 iy
Students lesrn and are introduced "
ta apply these hemseives and peaple in thei by completing 3 Iafvav"»d and then
writing a short story that demanstrates how entrepreneurial activity can contribute ta higher standards of [wing,

KANSAS FED: Jay Starts a Business (grades 3-5 lessons)
Jay Eagle takes students on an entrepreneurial adventure to start his own bird business. With leszon plans and supparting
materials for educators, a student abouta their own
gtk B
oy ed org/educatio

.

NG QUIZ: Quizizz

QUIZLET: Concept Review

SOMLROOK: 100, UDL- Atgmed St
https/qoslbookaps com/toolkiy/strategies



https://docs.google.com/document/d/1tLyzIWxmZxUSZ7L6fhw_c3QIwYQZh6-a/edit?usp=sharing&ouid=106711205687622442230&rtpof=true&sd=true

techstars

Techstars
Entrepreneur’s

# Tochstars Home

The best entrepreneurial tips are
just a click away.

s Cnfrepreneur’s Icolkit1s an online educations

- lechsta
Toolkit e R e g T

coiuiale YOur SULLeSS.

Entrepreneurship & Mental Health: Watch our 4-part original series

1. Build Your
Lean Canvas

Share your tinkng and
puot.

2. Understand 3. Understand 4. Creale New 5. Position Your 6. Brand Your

Your Category Markets With Product Business
Cuslopors Design Category T —
Kinow e problein L vow o aeals @ *sig oy Su——y ““"”‘W“‘*‘

beller thian anyvne e dumiasle tnatsels

0 viewToric 0 wvizw Toric ©® viewTaric 0 view Toric @ view Toric @ viEw ToRIC
7. Give Your 8. Get More 9. Grow Your 10. Make 11. Check Your 12. Master Your
Elevator Pitch Done Business With Progress With Progress Pitch
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https://venturelab.org/resources/
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Cultivating an Entrepreneurial Mindset
Using Children’s Literature

Lynne Ferrell Stover
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Picture Books and Chapter Books

Bibliographies, Multidisciplinary Classroom-Ready Lessons, Read Aloud Videos



Online Entrepreneurship
for Educators

Institute

Email cheryl42@vt.edu

400+ Free Resources

Real-world
Instructional Context for
Core Academic Subjects

Skills-based
Workforce Preparation

National Live Zoom
Breakout Groups for
Networking &
Collaboration



U.S. Entrepreneurship Certification Exam

Exam Manual linked here
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https://drive.google.com/file/d/11XjbB-VrvllhmlHsbV9-rH2JoDhM4qdr/view

1)
2)
3)

Reflection Questions

Why is it important to empower young entrepreneurs?
How can you cultivate an entrepreneurial mindset in your classroom?

Into what grades 6-12 subjects can you integrate basic entrepreneurship
concepts and skills?
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( 'Thank you

Teachers!

Please keep in touch!

Dr. Cheryl Ayers
cheryl42@vt.edu
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