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1.  David bays a CD at the local store fo+ $9

$6`50 per boor enterfug data the music conservILtory,

hpt:;

2.  Eapily

3.  Maria

4.  'agdis

cr federal income: tax.

es $ 15,COO in prQSts from hi;a half-ownerchip of a coffee §hopj

I5.Ksichamakesdecorativepillows¥atcheS€nsfor$30.00._Ti

6.  Mammoth Toys hc. hires 100 new employees.

7.  The National Park Service opens two new campgrounds in Yenowstone Nationck Park

Fan8
Wr!teTifqustatementistrueandFifthestatem:ntisfulse.

Mbney #ows are clodq^rise.

9..  Goods

10.
Tdservi-qpeflowsareclockwise.

Tberesolircemarket.determinesthepriceperacreoffarmland.
\

11.  The product market determines the pride of a computer.

12.  Firms sdi resources in the resource markets.

13.  ¢ovemment.buys i;sources and houscho}ds sell resources.

14.  Government buys products, and firms seu products.

.  15.  The product market determines the salary of the a.E.O. of a firxp.

16`  The. resource market determines.the price of Soda.

I 7.  The resotfrce market determines the pries of soda-bottling eqinpmant.
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